PUBLIC RELATIONS / SPONSORSHIP MANAGER

Purpose of Post

To act as focal point for all public communication within and outside of the Club

To publicise Club activities and successes both internally and externally

To ensure that all communication is brought to the attention of the relevant member of Committee

To promote the Club externally and identify sources of additional funding

Principle Responsibilities

To ensure that Club members are aware of Club activities in a timely manner

To ensure that Club successes or other items of interest are known to the media

To develop a good working relationship with the media and potential or actual sponsors, ensuring that sponsors get the publicity that they want

To report items of interest to the Club Committee at meetings

To manage the development of a Club Internet site

Decision Making Authority

Full autonomy in production of press releases

Contact with Others

Media

Volunteers and Head Coach

Actual and potential Sponsors

Committee members

Club Members

Most Challenging and / or Difficult Parts of the Post

The management and maintenance of timely, accurate communication both internally and externally

The development of the Club’s publicity to promote planned expansion

Building effective relationships with parents, carers and swimmers

